9 Stupidly Simple Steps to
Get Your Business
Found Online
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Check Business
Directories
If your business has been around
longer than a couple of months, your
business listing is already all over the
web.
Business directories, your website,
social media, there are many places
with your business name, address,
phone number, and website
information. Ensuring every listing is
consistent is key to local search.

"SEARCH ENGINES LIKE GOOGLE CAN’T WALK
TO YOUR STOREFRONT AND VERIFY YOU ARE A
LEGITIMATE BUSINESS."
To check, search your business name
and city and click on every directory
listing you find and make sure the
name, address, phone number, and
website listed matches what’s on your
own website. If you find any error, you
can often contact the list owner and
ask them to update it or you might
need to create an account to fix the
listing. Often, these changes take a lot
of time and effort to get changed but
are 100% worth it. Start the process
now.
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Claim your
GMB
Google My Business is key to staying
relevant in local search results. When
people search for products or services,
Google shows the top three
businesses at the top of the search
results. These are Google’s best guess
for which businesses meet the
searcher’s need.

"AFTER YOUR WEBSITE, YOUR FREE GMB
LISTING IS YOUR GREATEST LEAD GENERATION
ASSET"
By making sure Google fully
understands your business, you will
improve your local ranking on a greater
number of search terms. Because the
listings show the relevant information,
many customers never go further into
the search results, and rather call or
visit one of the first three businesses
listed.
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List your
Address
You’d be surprised at the number of
business websites that don’t list the
city they are in, let alone their address.
Don’t assume that people who find
your site already know key details
about your business.
.

If you are a service business (like a
plumber) located in a metro area, you’d
benefit by listing all of the nearby
suburbs and towns you service.
Likewise, a restaurant would benefit by
listing their neighborhood or district
they are in. Again, not just for SEO
purposes, but also to let potential
customers feel confident they’re on the
site of a business who can help them.
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Ask for
Reviews
Reviews are powerful. Eighty two
percent of consumers read online
reviews for local businesses before
visiting them. Having online reviews
makes consumers more likely to use a
business. It’s also a strong ranking
signal for search engine results. If all
of your competitors have reviews, then
it’s even more important for you to ask
for them. Think about your own
behavior; would you be more inclined
to click on the link with zero stars, or
the one with 5 stars and 40 reviews?

"82% OF CONSUMERS READ ONLINE REVIEWS
FOR LOCAL BUSINESSES"
The best way to get reviews is by
simply asking your customers to write
them. You can do this in person during
the sale, but perhaps the easiest way is
to ask through email. You can come up
with a template to send to customers
after a transaction simply asking if
they would like to leave a review. By
including a link to the review site you
can make it easier for the customer to
follow through with their review.
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Have a mobile
Website
Increasingly, people are using their
phones as their primary Internet
device. This is even more so when they
are searching for local businesses or
products. Having a great looking
website that is easily read and
navigated is more important than ever.

"IF YOUR WEBSITE IS HARD TO READ ON
MOBILE PHONES, YOU'RE MISSING OUT ON
HALF OF WEB TRAFFIC"
If your website takes a long time to
load on phones, people will hit the back
button and go to the next listing. Or, if
they have a hard time reading your site
and can’t find your address or phone
number, chances are they will give up
and check out a competitor.
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Speed up
your Site
A slow-loading website will mean
customers will navigate away before
you have a chance to sell to them.
Large images and videos can slow a
site to a crawl, especially on mobile
devices. But other things can also
contribute to long load times and a
slow business website.

"40% OF PEOPLE ABANDON A WEBSITE THAT
TAKES MORE THAN 3 SECONDS TO LOAD"
You can use GTmetrix or Pingdom
Tools to test your website’s speed. If
you’re not technically inclined, figuring
out exactly how to speed up your site
might mean hiring a professional.
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Use Schema
on your Site
Structured data or schema markup is a
machine-readable code that you put on
a website to help search engines
gather more information about your
business. For example, if you host
events, you can put structured data on
your site so search engines can display
a schedule of your upcoming events.
Including structured data on your site
will help search engines understand
what industry your business is in, your
opening hours, products you sell, etc.

"STRUCTURED DATA LETS SEARCH ENGINES
UNDERSTAND WHAT YOUR BUSINESS DOES"
There are hundreds of different types
of data that you can include this way
on your site Including:
Events
FAQ
Business Hours
How-to's
By including structured data on your
site, you help search engines display
the correct information about your
business.
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Get More
Local Links
Local links are a strong ranking signal
that helps your site appear higher on
search results. Links from other local
businesses’ websites, local nonprofits,
or even your city’s website can provide
your site the legitimacy.

"LOCAL LINKS LETS GOOGLE KNOW YOUR
BUSINESS IS A PART OF THE COMMUNITY"
Look for synergies with other local
businesses that have the same
clientele as you. Having just a handful
of links from trusted local sources can
really help you be found online.
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Write a
Blog
A blog on your business website isn’t
about pouring out your thoughts and
feelings. It’s about proving yourself as
the local authority in your field.
A blog that provides real value to your
customers engenders them to your
business. You can create great local
resources that will provide more local
links to help your SEO strategy.

"EVERY BLOG POST YOU HAVE GIVES YOU
ANOTHER OPPORTUNITY TO SHOW UP IN
SEARCH"
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Hire a Professional
to Manage
Your Local SEO
These actionable steps will give you a
good start in helping your business
dominate your local search results. But
sometimes it’s not about knowing what
to do, but in having enough time to do it.

If you're too busy to implement all of
these local search strategies, hiring a
professional makes a lot of sense.
Contact Always Relevant Digital to learn
how we can help you dominate Local
Search.

